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In this world of advancing technology, more and more people are using online dating 1. The mean age of the sample was 20.36 (SD=1.3). 76.1% were Our study shows that the most commonly mentioned motivation college
websites (e.g. Match.com, E-Harmony) or mobile applications (e.g. Tinder and Bumble) to Caucasian/White respondents, 69.6% were female respondents. Junior students have for using online dating apps is because of boredom.
meet people (Ward, 2016). Studies shoyv that people use online dating appl_lcatlons to n_1eet accounted for 55.4%, followed by seniors (20.7%). 63% reported having a
people for varied reasons: to have a quick hookup, casually date, pass the time or/and find part-time job as oppo’sed 0 22.8% without employment. The majority (89%)

someone to hopefully spend the rest of their lives with (Botnan, Bendixen, Grontvedt, & .. ) )
Kennair, 2018; Hobbs, Owen & Gerber, 2016: Ward, 2016) participated in campus clubs, music bands or sport teams. 70.7% reported to
: ’ ’ ’ ’ ’ ' be heterosexual and 17.4% reported homosexual.

The purpose of the study is to understand college students’ reasons for meeting
people through dating applications. College students are at a life stage when people are busy
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. The significant results show that: (1) Males are more likely than females to
find a casual sex partner. (2) Males are significantly more likely than females to
seek a hookup on a dating app. (3) People who work part-time jobs are more

2. The top popular dating app was Tinder (98.9%), followed by Bumble likely to do online dating because of "boredom™ among all the other

with classes, have access to social events and meet people while trying to figure out their (44.6%) . The top three reasons college students used dating apps were: motivations.
personal and professional lives for a future. As dating apps have become a fast and easy way (1) boredom (72.8%); (2) curiosity (69.6%); (3) Trying to find a relationship o .
of meeting new people and initiating online communication for the younger generation, it is (63%). Seeking “a casual sex partner” (28.3% ) and seeking “a hookup” . Future research could use qualitative approach to probe into college students’

Important to understand motivations for college students to seek romantic relationships (31.1%) were not the main reasons.

detailed experiences (e.g. satisfaction) on dating apps.

through online dating apps as opposed to face-to-face settings. The study has important =

implications to understand prevalence of online dating experiences among emerging adults

Motivations of Online Dating Apps

The findings from the our study narratives suggest that dating apps are

and their motivations.

Literature Review

« According to the Pew Research Center, almost one third of the usesrs of online dating
sites or apps in Amercia were from the young adult group, including those of 18-24
years old (10%) and of 25-34 years old (22%) (Smith, 2014).

* There has been limited research on college students’ dating life and their dating apps
usage despite their life span at this stage. Online interactions not only take away in-
personal interactions, but also change the way we communicate and how often we
communicate (Standlee, 2016). -

» Prior studies have identified various reasons that people used dating apps to meet people.
For example, Lefebvre (2017) reported that users of Tinder for the entertainment value i

convenient for LGBTQ+ people to find other LGBTQ+ people. Findings also
suggest that some college students were being sexually taken advantage of by
people they met through dating apps.

. It is important for clinicians to raise more awareness of online dating risks and
further address healthy conversations and interactions in online dating
relationships through campus sexual assault prevention and residential
programs.

and did not take the app “fully seriously.” while most people do use online dating apps to - . The reliance of self-report on motivations for using online dating apps might have social
find romantic and intimate partners. Some people wanted to use Tinder to recover from a desirability bias
breakup and find a new partner. People can turn to online dating apps to be distracted i i i
from a breakup (Ward, 2017). 1 . Non-random sampling bias: Only students were surveyed on a non-random sampling,
« Dating apps made it easier for people to find partners as well as well as to find a casual therefore our results are not generalizable to all college students.
sex partner (Gatter & Hodkinson, 2016). Male more likely to look for a “casual sex partner” . Most of our respondents were Caucasian students, future studies should recruit more

than female in online dating.
(%% (3, N=92)=17.53, p<.01)
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articipants to share any experience they had on a dating app. x ' ’ ’ '
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-Motivations was measured by: Trying to find a relationship, Casual sex partner,

Hookup, Boredom, Curiosity, and Other. Other survey questions include, “what dating
apps were used”, “their overall experience in online dating”, and “if the respondent has
ever met up with a person in real life through a dating app”.

Analysis Plan:

1) We used Pearson’s Chi-Square test to analyze our bivariate findings. We also
analyzed the relationship between demographic variables and each motivation.

2) SPSS 21 version was used to analyze data.
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“Hookup" than female in online dating.
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