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Introduction

● The idea of a media bias is on the forefront of football fans mind, particularly Manchester 

City Football club and Liverpool Football club fans

● Having won the last two league titles, City fans have felt their achievements are being 

unrecognized

● Liverpool FC’s recent resurgence and historical precedent have prompted many to laud 

over this team

● Research is necessary because a media bias could cost clubs in broadcasting revenue, fan 

base growth and player transfers and acquisitions

● Attractive football is the best way to gain a following in football, we look to explore 

whether the attractiveness of a clubs football affect media coverage



Hypothesis

● Null h0: the attractiveness of a clubs football influences the media to increase coverage of 

the club

● Alternative h1: The attractiveness of a clubs football does not influence the media’s 

coverage of a club



Observations

● We looked at two of the biggest clubs in England, Manchester city

● There are 53 observations for each variable

● The 2019/20 season was cut short due to COVID-19 precautions, only allowing teams to 

complete 28 games



Dependent Variable

● Our dependent variable is twitter followers

● This variable looks at how many followers the clubs have and gain throughout the season

● This will allow us to gauge whether or not the attractiveness of the football being played 

garners media attention through social interactions



Independent Variables

● Matchday Attendance

● Articles written about clubs

● Goals per game

● Goals conceded per game

● Shots per match

● League position 

● Teams Lp-0 Mc-1



Regression



Data



Final equation

Y=6.5479E-42+.1271273X1+.06697559X2+.53046298X3+.499

55922X4+2.0291E-34X6+.04274615X7+e



Conclusion

● Our variable that represents the role the media plays, Twitter followers, was found NOT 

significant

● In our circumstances we would NOT accept our null hypothesis of whether or not football 

attractiveness plays a role in media attention 


